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Hot Air Is Out; Globalization
and Leadership Are In
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Dealing with diversity

Kelly McDonakl has spent thi last fwo
dhecadess in dhe marketing and adeerisng
fields. with a specific conoBnration on
respching B Hispanic makel, She special-
Fes i leaching ofers how (o mackel o
Hizpanics and othar méndity groupe in cre-
akwve and effactive ways.

Ona of her most
requesied topics s
*How o Mlarket io
Pecpia Who ara Mot
Like ¥ou®"; other talks
address goneral  di-
viersily in b work-
piace, how 0 efleclively  ranslale
CRTaIgRS into Spanish, and diversity a5 a
Dstimess: appormily,

‘Like a lot of Arancial serdces comos-
nieg we are inlerested in reaching oul 1o
diverse markets,” explains Jm Simon, san-
o vica presdant of coporale comimunica-
tions for WNafonwida Mufual Insurance,
headgquareed in Columbus, OH. Simon
anlisted McDonald 1 “aducata peapls aboul
thir Dig pechare” af an annual conferenc

"l wis infarmalneg o emenerent 1o a
degres, whech was reireshing: s an unusu-
al Hend, especially for somecne who's a
mie deep on contenl,” says Siman, He ored-
is McDonald with working exdenshely i
ausiomize the presentstion o his specifica-
fons. “Sha look a holistic approach o adu-
cating us," he srys, We ok Boe she gave s
all of hersel in her tilents and her cnengy.”

During ihe cowrse of commersations with
other planners for this amicke, McDomald
was alsn recomimended out of the Blue by
two ofher planners. Each made commenls
along the Fnas of, “H you'ne kooking for ol
speakers, I'd have o recommaend Helly

McDonakd.”
Fee: starts al 36,000
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Motivational skigr

Ha is tha fastest man on skis and @ two-time
Ofympian, but sk lesscns on the Dunng

Cary Mullen

20nor

SPEAKERS

2006

The business landscape certainly has changed since Succesaful Meerings last

highlighted a group of great speakers in December of 1999, We thought it was
high time to revisit the subject, so we put together a list of business leaders,
best-selling authors, motivational athletes, and others who impressed us with
their message, delivery, and ability to impact diverse groups.

Like the "ag group, there are a significant number of leadership- and busi.
ness-oriented speakers, but gone are the tech folks who were 5o fashionable
back then. There are also speakers on our list who have a global perspective
to share with audiences that is more relevant than ever, The wide-ranging
group that follows is well supported by bureaus and planners; we hope you
find it a valuable resource as you book speakers for 2006 and bevond.

By Kinley Levack
e R e

With Suzie Amer, Antoinatte Delvee, and Sara J. Weilch

shops aren't &l Cary Mullen can ofler groups,

Wih a funny and lighthearied Sone,
Mullen recounts: his personal expenences,
inchuding three near-falal craches, and hs
Process of Success"—a process which ha
credils for his accomplishments a3 8 skeer
ani as a businessman.

Mullien’s keyTole IDpCs cover
leadarship, innovaton, adversiy,
and change. A sedies of seminare,
fraining, and “chamgion consull-
ing." during which he teaches peo-
P o macenen her polenbal, =
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alsg evalabie. Every presentaton fs fully s

lomized, and Mulien eagedy works with ongan

Zatons o weave information about tha g
ik» heg apeach.

Ag o forrner sales and gereal manaoger i

DCiabe Camegss Tiaining and now precsident of &

eal  eslale  Invesiment  company

Mulien’s background proes e under

stands e dynamics of 8 busines:

/ amaonmant. The combination of world

class athiate and successid husinass

man drives his popuarity a5 a Speak:

and 5 a main neason why groups Fane
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